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Commercials

A lot of commercials want to sell something or get people to support a particular group or organization – you are one of the potential buyers or supporters. The creators of commercials (advertising agencies) often want you to follow them blindly, so do not let yourself be fooled ! 

Here are some helpful tips for things to consider when you are watching commercials:

· Study the form of the commercial – are there visual elements (film techniques) aimed at influencing you subconsciously ?

· Study the pictures that are shown – do they represent the world you know, or do they present an ideal ?

· Is there any music included in the commercial ?  If yes, what kind of music ?  What do you feel when you hear the music ?

· Does the commercial quote findings, e.g. statistics ?  If yes, do they give the whole truth, or do they leave out important aspects ?

· Do the speakers aim to convince, persuade or manipulate you ?

· Does the commercial include rhetorical devices ?  If yes, what do they aim to do ?

· Study the train of thoughts – are all the elements arranged and connected logically ?

Talking about commercials

to appeal to the target group

to draw the viewer’s attention to s.th.

to awaken / arouse the viewer’s interest

to provoke s.o. into action

to refer to findings / a survey / statistics

to persuade

to back up an argument

Find the strategies that are used in the commercial !
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effects of advertising
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	Before-and-after method


	
	

	Bad-conscience method


	
	

	VIP-method


	
	

	Trust-in-us effect


	
	

	Scientific effect


	
	

	Words-and-music effect


	
	

	Go-go effect


	
	

	AIDA concept


	
	


